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Cadastre
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Analyses classigues
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Verkaufsflachenanteile nach GroRenklassen

= davon <100m2 Verkaufsfliche

= davon awischen 100 -399 m2 Verkaufsfliche

= davon zwischen 400 -799 m2 Verkaufsfliche

= davon zwischen 800 -1999 m2 Verkaufsfliche
= davon zwischen 2000 - 4999 m2 Verkaufsfliche
= davon 2 5000

Die Top 10 Kommunen mit den meisten
Verkaufsflichen

<

I
]

N

_\\\-nmu '

\
5

'
{

Retall Report







Communes
Unions Commerciaes

Commercants




d'attraction d'ordre supérieur
Centre de développement et
d'attraction d'ordre moyen

Centre de développement et

Priorités spatiales
@® Centre régional
autoroute

Densité des commerces

Sparse

Dense

30

20

10



Suivre [‘évolution




PAG / vacances / traffic temps reel / shoppin

=
/52

d maps...

= B . e

: =‘ 2%

S Wil e - "y
anEEgEaaE: | - =

i-“h !Ia!a-'! i

e

e

preei



,_ 'ommunesz Acces aux données via ARCGIS online

& I oS Cinstallation

M oS Cc maintenance

S SRR |\ isos-a-jour automatiques
g EREWERNERRWAS CONnces
B = e 00l

ERESZER . CCoS aUx dornées

Nncluant istorigue

3
2 2|

athor is licensed under CC B h o
K&ir-. . s

| INtegrer donnees externes

Ity [Ntcorer données métier

Adaptation aux besoins des partenalres


http://www.pngall.com/coming-soon-png
https://creativecommons.org/licenses/by-nc/3.0/

. Cadastre du commerce_Feb2( X

&« -5 C @ @ & nttps://dcl.maps.arcgis.com/home/webmap/viewer, htmi?webmap=d56d8cf0404744c9b1ae7 ccec?33beb2 e o o =
Home v Cadastre du commerce_Feb2019 2 New Map ¥ Create Presentation Philipp ¥
[EDetails #Add ~ | # Edit BEBasemap | E]Analysis Save ~ ®® Share & Print ~ | @ Directions 5 Measure [lf Bookmarks | Find address or place Q
2 i Alze tie ‘)‘yl o e ] Ko l = angﬁ:/"-" S %
L Mo e 2
7 ©
lo '] Haembopp 3]
\\ G Kamtnesch
n @ o P ﬁ‘
Filter: Fachgeschafte Filter: Luxemburg_Feb2019_CLC Clearing_CSV
@
\‘ Vi Edi Create
, ew it
(:‘ =
s + Add another expression [] Add a set + Add another expression [
o -Sur- -
o Alzette ) ) ) ) ’ . ) !
éf z?'/’.' Display features in the layer that match the following expression Display features in the layer that match the following expression
?V N T [ T
Paro BN . [ | N |3 L 4 H v
DR i Betriebsfo ~|lis ~ ||ivenience Store, SB-Mark‘t| 'l vHauptbranche IS ||01_Lebensmittel
i) O Value O Field ® Unique | G1_Hotel
Guibery [ Ask for values :C:“"g E;d;':::e | O Ask for values G2_Speisegaststitte
b Usntimmes 8 1< G3_Fast-Food, Imbiss
lge Stadt-, #
Stadtefizentruny : G4_Bistro, Cafe, Eisdiele
APPLY FILTER APPLY FILTER AND ZOOM TO CLOSE schaftsmodell  Filiale, Franchise APPLY FILTER APH . i i
Vot triebsform Fachmarkt G5_Bar, Kneipe, Musikclub, Pub
rtriebsform Multi-Channel
me Citabel Sports LS_Leerstand
rkaufsflache 1,500
samt
uptbranche 15_Sportartikel, .
. Fahrrader. i \ 0
omto  Get Directions -
| Lo ! 9
... i
H
b A _ . ) »
X 4y, Rumelange Q)"o 5'} 5 . = Rue D""“B.;,, y 2 Hom
Dex "Es:‘:ﬂvuw. og g . !k 5 / I i . e Latige, / Grand®
Lesnigon & Jomh e 2 o) (
Rembur 9 N .
¢ S A% Ginmberg "_’: R“’":;‘Y"s‘.w-a. R
- o a g
$ / : i / 1
Waknt & / 3 & a"v,, Roussy-e-

v A 3 ~ ' \ 2 Bourg

=xemple d'utilisation




(i
.

Accompagnement
naividuel:

-
=] | N i SR | - cherche Un local de
L ‘\'@ i:'?/ : =2 IZA_‘”,'-.-..\ <%&;r ,/.'\ r/\\ /I,‘,.‘;JL;“% "\:JI’ / / /‘ 6@ mzn
‘//,/’r\ JC i i m L ”/
2 '\\P\e /r{ & %\.

=t
1

zing’
3

P e T X
N ,/l
=< Performance

Je cherche un PORP-
o Store”

gering hoch

Potenzial




Cadastre

oM atisat—!@rjg; =
processus |

-




—Cchange
d‘experiences

—change de
donnees

Définition de KPI &t
de parametres
nationaux

UNIVERSITE DU
LUXEMBOURG




SOLUTION CENTRALE

Solution clef en mains
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Analyses regionales
dentification de ,est pratice”
Analyses nationales coherentes

SBASE DiE DISCUSSION OBJECTIVE




FOCUS on the analysis




_____________
__________
- -
~~~~~~
~—

something smarter...something
cooler!

L
R
-

Pte
-
-
-
-
-
-
-
-
-
-
-
-
-
____
_______

REINVENTING THE WHEEL 7



PA KT

& ‘ eeeeeeeeeeee NT C‘C

P GNANE-DUCHE DE S a0URD I l I IIHI|||||||”|||”““H‘ CO M MERCE




